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(Taiwan), Austria, Germany, Indonesia 
and Switzerland. These five countries 
collectively represented US$112,067,000 
of glass and glassware products 
imported into this nation. Overall, 
Thailand’s imports from these top 10 
markets represented more than 91% 
of the country’s global imports of glass 
and glassware products.

Imports of these products from 
five of the countries into Thailand 
were down in 2019 compared to 
2015: USA (down 3%), Taipei Chinese 
(Taiwan) (down 3%), Austria (down 
12%), Indonesia (down 6%) and 
Switzerland (down 5%). From 2018 to 

2019, imports of glass and glassware 
products from six of Thailand’s top 
10 import sources decreased: France 
(down 6%), Taipei Chinese (Taiwan) 
(down 33%), Austria (down 24%), 
Germany (down 28%), Indonesia (down 
25%) and Switzerland (down 5%).

Thai-German Specialty Glass
According to a statement from the 
Business Development Division of 
Thai-German Specialty Glass Company 
Ltd. (TGSG), the company “supplies a 
diverse range of safety and specialty 
glasses to various business sectors 
include residential, commercial, 

Thai glass industry gears  
up for renewed demand
Despite the impact of the pandemic, Thailand is viewed by business leaders 
in the Southeast Asian nation as having long-term growth potential for glass 
manufacturing and exports to its neighbouring countries as well as globally.  
Richard McDonough reports for Glass Worldwide, official journal of the  
ASEAN Federation of Glass Manufacturers. 
Thailand is one of the 25 largest exporters of glass 
and glassware products in the world, according to the 
International Trade Centre. The organisation indicated that 
Thailand’s exports represented 1% of world exports for 
these products, with its ranking in world exports at number 
24 as of 2019. Thailand’s imports of glass and glassware 
products comprised 1.2% of world imports for these 
products during 2019, ranking the country at number 25 for 
these products globally for that year.

Unless otherwise stated, statistics detailing imports and 
exports of glass and glassware products to and from Thailand 
are from reports issued by the International Trade Centre.

Exports
The value of glass and glassware products exported from 
Thailand in 2019 was US$748,175,000. Japan [was the 
recipient of] 28% of that total, with exports from Thailand 
to Japan amounting to US$212,221,000. Other top export 
markets for Thailand in 2019 were China (including Hong 
Kong), with exports in the amount of US$80,385,000; 
Vietnam – US$61,815,000; India – US$45,545,000; and 
Malaysia – US$33,804,000. Collectively, products sent to 
these five nations represented more than 57% of all of glass 
and glassware products exported by Thailand. Myanmar, 
Australia, Korea, Indonesia and the Philippines round out 
the top 10 national markets, collectively representing about 
US$115,064,000 of glass and glassware products exported 
from Thailand. Overall, the top ten export markets for 
Thailand represented more than 73% of the country’s global 
exports of glass and glassware products.

With the exception of exports to Malaysia (exports down 
3%) and Australia (exports down 1%), the value of glass and 
glassware products exported from Thailand increased to all 
of its top ten export markets from 2015 to 2019. From 2018 
to 2019, exports of glass and glassware products to four 
of Thailand’s top ten export markets decreased: Malaysia 
(exports down 9%), Australia (down 13%), Indonesia (down 
9%), and the Philippines (down 1%).

Imports
Thailand is also a major importer of glass and glassware 
products. In 2019, the value of imports of glass and 
glassware products into Thailand was US$908,897,000. 
About 63.8% of those imports came from two countries: 
China, US$379,144,000, and Japan, US$200,632,000. 
Almost 80% (78.8%) of all glass and glassware product 
imports into Thailand came from those two nations, plus 
Malaysia, US$58,363,000; USA, US$49,018,000; and 
France, US$29,092,000.

Other top sources of glass and glassware products 
imported into Thailand during 2019 included Taipei Chinese 

Thai-German Specialty Glass provided high-performance standard Heat Stop SE-OGN architectural glass for the 
exterior of the Thailand Parliament Building. Photo courtesy of Thai-German Specialty Glass Company Ltd.

One of the meeting rooms at the Thailand Parliament Building. Thai-German Specialty Glass provided noise 
control glass for interior meeting rooms at the seat of legislative power in Thailand. Photo courtesy of Thai-
German Specialty Glass Company Ltd.
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hospitality, hospital, retail and government associations”. 
TGSG’s top priority is “customer retentions with core 
customers including architects, project owners, developers and 
contractors… The Company forecasts great business potential 
in Thailand and Southeast Asia within three years.

“The Covid-19 outbreak has had a significant impact 
on the overall economy of the country,” the statement from 
TGSG continued. “Due to the ongoing disruption during the 
crisis, TGSG needs to stay agile and adapt the business 
strategy to survive and turn this crisis into an opportunity.”

Among business impact assessments, TGSG indicated 
that there was some impact on revenues in 2020, including 
a slowdown in “…the potential domestic and export sales 
growth due to Thailand’s lockdown, airport shutdown, 
exchange rates, and delayed services… Hiring continued 
during the Covid-19 pandemic [with the company focused] 

on reskilling and upskilling workforces. 
Competing in the Age of Artificial Intelligence 
(AI), the company revised business models 
and its strategic plan by including the digital 
transformation for successfully operations in 
a post-Covid-19 world.”

TGSG’s statement indicated that 
one of the major factors affecting growth 
is “…a global shortage of shipping 
containers… High freight rates and import 
tariffs of raw materials are limiting factors 
for sales growth.”

However, the company projects 
business growth, stating its intention to 
shift focus “from survival to thriving post-
Covid-19 in the third quarter of 2022.”

BG Container Glass
BG Container Glass Public 
Company Ltd. operates its main 
business in manufacturing and 
selling a variety of glass containers 
to customers both in Thailand 
and globally. “The company 
also establishes a continuous 
export expansion plan which 
will contribute to the company’s 
customer base extension,” 
stated Silparat Watthanakasetr, 
CEO of BG Container Glass. “In 
addition, the company imports 
some types of glass bottles for 
selling to customers in case 
of the company’s inability to 
manufacture or inadequacy of 
production capacity to fulfil the 
packaging requirement and variety 
of customer requirements.

 “The product categories of 
the company’s glass containers are 
customised design, manufactured 
and sold [to] specific customers, 
and standardised designs which 
are standard glass containers that 
can be manufactured and sold to 
any customer,” Mr Watthanakasetr 
continued. “The company group 
manufactures glass containers for 
customers in various industries 
which can be divided into five main 
groups, including: beer bottles, 
non-alcoholic beverage bottles 
(soft drinks), glass containers 
for food, glass containers for 
insecticides and medicine, and 
glass containers for other products 
such as energy drinks, liquor, and 
flavoured liquor, etc.”

“Our main customer is 
Boonrawd Brewery Group, with 
approximately 60% of total 
sales,” said Mr Watthanakasetr. 
“Others include beverage, food, 
insecticide, and drug companies. 
In 2020, we exported our 
products to the USA, Europe, 
Australia, New Zealand, CLMV 
[Cambodia, Laos, Myanmar, and 
Vietnam] and India.”

Mr Watthanakasetr indicated 
that “For the accounting years 
ended 31 December 2019 and 
31 December 2020, the company 
group’s sales revenue were 
US$363 million (11,252 million 
Baht) and US$354 million (10,968 
million Baht), decreasing 2.5% 
compared to the previous year 
due to the decrease in sales 
of beers from both domestic 
and export. [Exchange rate 
used is US$1 equal to 31 Thai 
Baht.] From the impact of the 
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coronavirus disease epidemic situation in the first half of the year 
and the fourth quarter, however, in 2020, the company had revenues 
from the energy group affected; sales fell only 2.5% compared to the 
previous year.”

The Covid-19 pandemic affected BG Container Glass in 
several ways, including in the second quarter of 2020, when “…the 
company’s sales revenue was disrupted in the economic activities 
and enforcement measures, including a ban on alcohol by the 
government,” said Mr Watthanakasetr. “Moreover, the pandemic of 
Corona virus resulted in a lack of containers and the increasing of 
sea-freight, which impacted export sales slowdown in the fourth 
quarter of 2020. However, the company’s sales revenue was able to 
meet the target goal in 2020,” he reported.

Anticipating growth
BG Container Glass “has set the total revenue target for 2021 at 35% 
above the previous year as a result of the mergers and acquisitions 
business expansion plan,” explained Mr Watthanakasetr. “As for the 
increase in the energy cost at the end of last year, the company has 
a plan to tackle this problem by increasing the variety of fuels being 
utilised to spread the risk and to increase the use of cullet in the 
production process to reduce energy consumption, and control the 
fuel feed to achieve the utmost efficiency. However, it is expected that 
the company will have a positive impact from the steady decline in the 
price of soda ash, which is the main raw material in the production of 
glass, as well as the stable price of cullet.”

One of the ways BG Container Glass is planning for growth 
includes efforts in sustainability. “In 2019, the company entered into 
transactions to acquire shares of two recycling glass companies for 
enhancing and developing [BG Container Glass’s] potential for raw 
material management and [to] support growth in the future,” stated 
Mr Watthanakasetr. The companies have been the business partners 
of BG Container Glass “for a long time”, he added, safeguarding the 
security of this raw material supply.

Saint-Gobain Sekurit Thailand
According to a statement from Saint-Gobain Thailand, two of 
its strategic sectors, “namely the Innovative Materials Sector, 
comprising Automotive Glass and High-Performance Materials, 
and the Construction Products Sector, are active here. With seven 
manufacturing sites and one headquarters in Bangkok, the Group is 
active in all the markets and offers our customers a large variety of 
solutions… Saint-Gobain has had a presence in Thailand since 1997 
with a group of businesses.”

“In Sekurit Thailand we produce and distribute all different glass 
products for the automotive industry both, tempered and laminated,” 
stated Javier Menéndez Menéndez, Managing Director of Saint-Gobain 
Sekurit Thailand. “Most of the sales are of products manufactured 
in Thailand.” The company also distributes products imported from 
China or Europe in response to market demand, he added.

Saint-Gobain Sekurit Thailand counts among its customers 
the major auto manufacturers in the country “…as well as the 
main distributors for the glass automotive replacement market,” 
Mr Menéndez continued. “Our main market is Thailand OEM’s 
customers where we have concentrated 90% of our sales. Malaysia, 
Vietnam and Europe are the other markets where we have sales… 
Our sales in 2020 have been the equivalent of 510,000 car sets 
which represents a drop of 30% compared with the more than 
740,000 sold in 2019. This 30% has been, as well, the drop of the 
automotive car production [in Thailand] between 2020 and 2019 
(from 2 million to 1.4 million cars).”

Impact of pandemic on business operations
Mr Menéndez indicated that in comparison “…to the rest of 
the world where after the lockdown in Q2 and from Q3 the car 
production quantities have quickly arrived back to the 2019 values; 
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in Thailand only at the end of Q4 these 
values were reached. It’s true that in 
Q1, and before the Covid-19 crisis, 
the economic situation in Thailand was 
impacted as was car production, but 
never at the level [at which] Covid-
19… impacted the market.”

The car industry in Thailand is 
projected to recover and produce 
2 million cars in 2023–2024 with a 
smooth yearly increase, according to 
Mr Menéndez. 

“The second wave of Covid-19 
that impacted Thailand from mid 
December 2020, the uncertainness 
with the vaccine (not only in quantities 
available but also if this is going to 
help to re-start the tourism industry 
and when), together with the crisis 
in semiconductors shortage and 
transport cost that is now affecting the 
automotive industry worldwide, are 
not giving any positive input in order 
to have any smooth recuperation in 
2021,” he noted. “Probably 2021 is 

going to be more in the line of Q4 
2020 moving the start of the real 
recuperation to Q2/Q3 2022.”

Mr Menéndez indicated that 
sustainability is one of the key factors 
guiding business operations in 
Thailand and beyond: “As part of the 
Saint-Gobain Group, our commitment 
with the environment and recycling 
is at the highest level of our strategy, 
starting from our main target of 
being carbon neutral by 2050. In 
the particular field of recycling, the 
roadmap of Saint-Gobain Sekurit 
worldwide and of course of Sekurit 
Thailand is zero non-recovery waste in 
our plants as well as 100% recovery 
of cullet. In the particular case of 
Thailand, we have already achieved 
the 100% recovery of cullet, which 
is recycled in different glass industry 
furnaces and we have planned to 
cover the zero non-recovery waste 
target by the end of 2021.” 

“We want to highlight our 
sustainable glass which is [the result 
of] the dedication of our research 
teams,” added Mr Menéndez. “They 
allowed us to reduce the thickness 
of our glazing for an increased 
performance. Thanks to this reduction, 
it is possible to save more than 6kg 
of glass on a whole car. It reduces 
vehicles’ fuel consumption and CO2 
emissions for maximum efficiency.”

The Covid-19 pandemic created 
the opportunity for Sekurit Thailand to 
launch a new product. The firm utilised 
its manpower and capability to pivot 
whilst the automotive market was 
down and created S-Shield which, 
Mr Menéndez noted, is the only TIS-
certified tempered glass shield glass 
on the market. “Target customers 
would be hospital, hotels, banks, and 
restaurants, he added.”

Thai Malaya Glass and Thai Glass Industries
Thai Malaya Glass Company Ltd. is a major glass packaging 
manufacturer and distributor in the region. The business 
also includes Thai Glass Industries Public Company Ltd., a 
subsidiary of Berli Jucker Public Company Ltd.

“Our current customers are key players in the foods and 
beverages industry,” stated Thanyaphat Manopichetvatana, 
Senior Export Manager of BJC Glass (Thailand) Company 
Limited. Ms Manopichetvatana speaks on behalf of both 
Thai Malaya Glass Company and Thai Glass Industries. 
“Our internal customers and external customers are almost 
equal at 50-50. Our glass packaging business is focused 
on around 95% in the domestic market and 5% in export 
markets mainly in Southeast Asia and some in Asia Pacific 
and Europe.”

According to Ms Manopichetvatana, “Year 2020 revenue 
was US$365 million, with approximately more than 3,000 
million units. Year 2019 revenue was US$370 million… with 
not much difference in terms of units sold.”

As with other businesses, the Covid-19 pandemic 
impacted operations at Thai Malaya Glass Company and 
Thai Glass Industries.

“The external forces affecting our glass packaging 
business in Thailand during 2020 were absolutely caused by 
impact from Covid-19,” stated Ms Manopichetvatana. “As 
Thailand is one of the key destinations of tourists around 
the world, the alcoholic industry – especially the beer sector 
– was hit by a massive decrease in the number of tourists. 
In addition, governmental regulations relating to prevention 
of the spread of the virus mandated no indoor dining at 
restaurants and did not allow the selling of alcoholic drinks in 
the restaurants/pubs/bars.”

“The majority of our business, as mentioned, focuses 
on the domestic market,” Ms Manopichetvatana continued. 
“Fortunately, we have a wide range of product categories 
selling to our customers who are key players in each sector. 
Therefore, we gained more business with food companies, 
thus balancing our business portfolio during the pandemic 
situation.”

Ms Manopichetvatana indicated that “Our business 
projections for 2021 is to manage a fluctuating demand from 
current domestic and export customers to fulfil capacity and 
to outsource glass packaging to serve additional demand 
from local customers. Covid-19 has been affecting not only 
our business but also our customers’ business. The flexibility 
has become an important role to help not only ourselves to 
survive in business but also to help our customers to get 
through this tough time.”

Thai Malaya Glass Company and Thai Glass Industries 
believe strongly in recycling as part of sustainability in Thailand.

S-Shield glass partitions manufactured by Saint-Gobain Sekurit Thailand. Photo 
courtesy of Saint-Gobain Sekurit Thailand.

Glass bottles are seen being manufactured at BG Container Glass Public Company Limited in Thailand. 
Photo courtesy of BG Container Glass Public Company Ltd.

Silparat Watthanakasetr is Chief Executive Officer 
of BG Container Glass. Photo courtesy of BG 
Container Glass Public Company Limited.
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“Glass packaging is a fully 
recyclable material that can be used 
back in glass production over and over 
again,” noted Ms Manopichetvatana. 
“Currently, our production has a 
recycling rate varying from 40% 
to 60%. Another way we focus on 
sustainability is in lightweight glass 
design. This trend has become more 
popular in Thailand because it definitely 
uses less materials/energy that release 
less carbon dioxide emission to our 
environment. In terms of financial 
savings, the light weight glass design 
will also provide lower costs of glass 
packaging to our customers.”

Euromonitor International
Euromonitor International, a market 
research provider, has issued a forecast 
that the overall market for glass 
and glassware products in Thailand 
is anticipated to grow 1% from an 
estimated US$2,764,000,000 in 2020 
to an estimated US$2,791,800,000 in 
2021. The overall market for glass and 
glass products “is an aggregation of 
flat glass, shaping and processing of 
flat glass, glass fibres and other glass 
products,” according to Euromonitor 
International.

Thai Glass Manufacturers 
Industry Club report
The Thai Glass Manufacturers Industry 
Club of The Federation of Thai 
Industries, a member of the ASEAN 
Federation of Glass Manufacturers, 
of which Glass Worldwide is official 
journal, issued a report that highlights 
aspects of the glass industry in 
Thailand. Some elements from that 
report are as follows:

Flat glass report extract
“In the first half of 2020, private 
investment expenditure decreased by 
10.2% compared with 2.4% in the 
second half of 2019… following a 
decline of investment in machinery and 
equipment, and construction.

“For investment in construction 
dropped by 2.1% compared to a 4.3% 
drop in the previous quarter. This was 
in line with a 1.2% drop in municipal 

construction permitted areas compared 
to a 2.1% drop in the previous quarter, 
and the domestic building material sales 
index which rose by 2.7%, compared 
with a 0.3% drop in the previous 
quarter. Business Confident Index 
stood at 35.2 compared with 45.1 in 
the previous quarter.

“For the automotive sector, total 
domestic car sales and total car 
production in the first half of 2020 
decreased by 37.0% and 43.0% 
respectively compared to the second 
half of last year (2019). [This is] mainly 
due to the slower demand in both 
domestic and export market.

It is likely that the above-mentioned 
market sectors’ performance in first 
half of 2020 will impact total glass 
consumption for the whole year. 

“We expected that [the] Thailand  
flat glass market is growing [at a] slower 
pace for this year once compared to 
last year… still keeping in line with 
the latest economic (GDP) growth 
forecasted by the Office of the National 
Economic and Social Development 
Council (NESDC).” – The NESDC is the 
national economic planning agency of 
Thailand, reporting directly to the Office 
of the Prime Minister for the nation.

Container glass report extract
The report indicated that Thailand’s 
container glass market had shrunk due 
to the Covid-19 pandemic resulting 
in a sharp decline in Thailand’s GDP 
growth. Reduction in the demand 
for glass packaging, required for 
beer and alcoholic drinks, “declined 
significantly in Q2 of 2020, as a result 
of the Application of State Curfew and 
the alcoholic drink [ban] during this 
period,” according to the report.

“The demand [for] Thailand 
container glass in 2020 is still lower 
than the supply leading to the high 
competition in domestic market. 
Export to other countries was also 
decreased slightly due to lower global 
demand from… the pandemic. The 
demand [for] container glass for the 
2020-H2 is expected to be higher 
[compared] to the 2020-H1 due to 
the better situation of the pandemic in 

Thailand starting from Q3 of 2020.”
“The installed capacity of Thailand container glass 

has varied from approximately 9,200 to 9,500 TPD during 
Q1-Q4 of 2020. Some manufacturers plan for repair and 
maintenance of their furnaces and production lines during 
2020–2021 to prepare the capacity and readiness for the 
higher expected demand of both domestic and export 
markets after the recovery [from the] Covid-19 pandemic in 
some parts of the world.”

Lighting glass report extract
“The overall demand of lighting glass is approximately 
13,000 tonnes in 2020. The main market is automotive 
glass bulb and glass tube mixed with cerium oxide for the 
compact fluorescent lamp (for UV protection lamp). [There 
is] huge demand from European market and expects to be 
stable demand until end of 2021.”

“As of now, some lighting glass factories have 
announced to shut down their furnaces and sourced glass 
tube to supply to their lamp factory instead. Hopefully their 
orders will be supplied from Thailand. The demand will be 
around 1,000 tonnes/year and will start from Q1/2021.” 

Glass wool (glass fibre) report extract
“Domestic glass fibre market in 2020 tends to [be] lower than 
those of 2019 around at least 25-30% due to Covid-19 that 
affects slowing down in economic and construction situation. 
Glass fibre sales volume in other segments (as OEM products) 
such as automotive and electrical appliance industry also 
[decreased] from those of last year around 30-40%. Export 
volume drops due to the same reason. Total domestic 
production capacity is around 20,000 tonnes whilst [the] 
domestic market is around 12,000-14,000 tonnes.”

Glass block report extract
“Glass block sales [from the] local manufacturer was stable 
in 2019 comparing to 2018, but was 11% less in 2020-
H1 compared to 2019-H1 because of the delay from 
construction projects by [the] Covid-19 pandemic.”

“On the other hand, export volume in 2019 was 
improved a lot (+30% from 2018) especially to Cambodia 
because of the positive feedback from brand loyalty. It was 
slightly reduced (-7%) in 2020-H1 comparing to 2019-H1 
because of Covid-19. The main markets are still Cambodia, 
Myanmar, Philippines, Laos [and] Vietnam which covers 91% 
of the total overseas market.”

“In term[s] of production, the local manufacturer had… 
a 13% increase of their capacity in 2019 by the Single 
Production Strategy. They have tried to keep less job 
changes in order to get best production performance and 
lower the cost. They succeeded to get 7% lower costs in 
2019. They gained another 6% [in] lower costs in 2020-H1 
from energy and raw material prices.”

“In 2020, local demand is estimated to be stable from 2019 
(around 7 million pieces) but will be around 10% less in [the] 
overseas market because of the Covid-19 pandemic, therefore 
the total sales will contract around 7% against 2019.” l

About the author:
Richard McDonough is a civic journalist based in the USA. 
He writes on a variety of topics in the glass industry.

Further information:
TwoCents.News
email:  gloinechronicles@gmail.com
web:  www.twocents.news

The Thai Malaya Glass plant in Thailand. Photo courtesy of Thai Malaya Glass Company Limited.
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